
Projected Veteran Deaths for Selected Periods of Service: 2000 to 2036

Source: Department of Veterans A!airs, O"ce of the Actuary, Veteran Population Projections Model (VetPop), 
2007, Table 8D.

Note: Veterans who served in multiple periods are shown in the most recent period in which they served.
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Don’t miss this opportunity to 
reach out to local veterans

Veteran’s Marketing Worksheet



Veteran’s Marketing Worksheet
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in the future move the families of your competition into your column?

Thirteen  Folds 
Honor Veterans.   Create Relationships.   Grow Your Business.
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AURORA Veterans Casket Display

Veterans that your funeral home  
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When you account for the  
surviving spouse, the market 
potential of this segment is  
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Do not miss this opportunity  
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Veterans that your Competition  
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